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When shopping, what are Thinking about the ad you

What is the most important Which of the following do
you more focused on? just saw, how would you

to you when looking for a you most associate this
new perfume? rate it? brand with?

WE VALUE YOUR INPUT

Meeting practical needs Price I enjoyed it a lot Trustworthy
Seeking emotional i

satisfaction Quality | quite enjoyed it Useful to me
Brand Neutral Ecologically Sustainable
Packaging I did not like it Innovative
Longevity of smell I did not like it at all Premium

None of the above
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